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SAN LUIS DBISPO

Sale Price $8,600,000

Location Information
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General Information

Building Name The Inn at San Luis Obispo
Street Adress 1895 Monterey Street
City, State, Zip San Luis Obispo, CA 93401
County San Luis Obispo

Building Information

Property Type Hospitality
C-T-S Tourist-Commercial-Special

Property Subtype Consideration Zone Overlay
Lot Size 1.34 Acres
001-152-015, 800-000-

ARG 129, 800-000-009, 807-000-114
Opportunity Zone (\[e}

Parking and Transportation

Parking Type Surface

# of Parking Spaces 48, including 2 handicap

Number of Buildings 2
Number of Rooms 40 (Including Managers Quarters)
Building Size 17,264 sqft
Pro-Forma NOI $747,834
Pro-Forma Cap Rate 8.7%
Year Built 1961

Year Last Renovated 2015 & 2016
Framing Wood Frame and Stucco

Condition Good

Roof Concrete Tile

Corridors Exterior

Mechanical
PTAC HVAC - Individual wall units
Boilers n/a
Washers 1
Dryer 1
Heat n/a

Property Management

Front Desk In House

. Reinforced concrete slab and column
Foundation .
footings

PMS Software ASI

PROPERTY INFORMATION
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With pool permits in SLO city becoming increasingly difficult to
aquire, the in-ground pool and spa area gives a great starting point
to create an ultra relaxing, low noise lounge experience for guests.
Add an outdoor bar... a cabana... the possibilities are exciting!




VACANT SHELL BUILDING

A great value-add exsisting structure
+ 2,300 sqft.
« Streetside exposure
+ 2 Single occupancy restrooms
+ Commercial sink and food prep area

- Develop into a new Lobby, Bar, Restauraunt
or Premier Suites...

PROPERTY INFORMATION
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INTERIORS BATHROOMS

PROPERTY INFORMATION PROPERTY INFORMATION
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Vacant Shell
approx 2,300 Sqft .

e TEET-BES

Subject Property

& | THIS WAP IS PREPARED FOR TRACT NO. 30, RM. Bk. 5, Pg. 44.
| 01-22-02] ASSESSMENT PURPOSES ONLY. T.305.: R. 12E.: SECTION 26. M.D.B.&M.

APN#: 001-152-015, 800-000-129, 800-000-009, 807-000-114

SUBJECT PROPERTY
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" THE CENTRAL COAST has become one of the nation's most celebrated
vacation destinations and is known for pristine beaches & coastline, ~
scenic hiking trails, expansive wine country, and championship golf
courses. San-Luis Obispo is popular among various demographics
including families and couples looking for a weekend getaway within

A * " driving distance from Southern, Central, and Northern California. San Luis
A e Obispo is accessible from all parts of California and-has expansive
B S regional appeal via San Luis Obispo Airport as well as Amtrak.
£ %%y : ;
. N I e T SLO COUNTY REGIONAL AIRPORT DIRECT FLIGHTS
' Wil g 6 ALa W e ¢, “, = Dallas/Fort Worth (DFW) | Phoenix (PHX) | Seattle (SEA) | Portland (PDX)
’ A S T R L0 i e : | San Diego (SAN) | Los Angeles (LAX) | San Francisco (SFO)
e ” B (ks e AT g . Las Vegas (LAS) to be added Winter 2023
. | L e g If .'( 4|' tdl 4 "“ * ) | : . . .h_l ‘_-‘."'."J;{ i. I‘f ol :. it Lol ¢ th-. ¥ { . '
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One of the manly iconic hiking out
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. 3 T P & B An iconic movie theatre transformed ,
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B A ng _ S WorId famous greasy spoon cuisine
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chow Lburgers.
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'sLo HIGH'SCHOOL (0,6mi)
 Hustle: Grit. Never Quit:-The Motto of SLO "‘THE HUB (0 1mi) e
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TAKE A STROLL TO HISTORIC DOWNTOWN:-SkQ.. and eat at
y some of the most iconicirestaurants on the Central Coast! The
Inn at SLO.i |§ centrally located on upper Monterey Street, making

* it walklng dlstance ora short drlve, to many of the |oca| attractlons :

” swmcg.ﬁ »
.S{.Qﬂ'mlley available in-si o

rsdays from 5-9pm every 20 Min:
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Located on upper Monterey Street, The Inn at San Luis Obispo is
centrally located in the greater SLO area.
DEMAND DRIVERS
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NEIGHBORHOOD EATS

SLO Culture and eateries on upper Monterey Street, all within 5 min walking from the Inn at SLO.

THE HUB

A new project bringing a mix of food, drinks,
entertainment and local SLO culture to upper
Monterey Street. Led by Central Coast Brewing,
The Hub ties together eight local businesses,
including Krobar Craft Distillery, Nautical Bean
Coffee, Art's Cyclery, What the Truck Mobile
Cuisine, Lone Oak Seltzer, SLO Axe, and Whale-
bird Kombucha.

SPLASH CAFE
Small, beachy burger spot serving its famous
clam chowder, as well as fish & chips and other
classic items. This bright, cheerful café originally
hails from Pismo Beach and is a fantastic place
to walk for a quick, delicious breakfast or lunch.

ITCHEN

1865 CRAFT HOUSE & KITCHEN
The generational memories of the old 1865 with
a fresh modern look, craft inspired food and drink
and a family friendly atmosphere. For locals and
travelers alike, the new 1865 Craft House brings
mom and pop quality with the consistency of a
national chain to SLO.

FRANKS FAMOUS HOT DOGS
The name says it all. A SLO icon since 1977,
Frank’s Famous Hot dogs is a classic, greasy
spoon “Hot Dog Diner” with many other delicious
items. A quick chili dog or burger for dinner, or a
breakfast experience to remember!




LEARN BY DOING

CAL POLY CAMPUS

22,000 Students
9,000 Acre Campus
$1.6 Billion in Eeconomic Activity

SINCE 1801

California Polytechnic State University is
part of California’s 23-campus State University
system. lotal enrollment is near 22,000 students
across six colleges. This 9,000 acre campus is
the second-largest in state and one of the largest
in the nation. Cal Poly specializes in the academic
areas of engineering, business, management,
marketing, agriculture, and veterinary medicine.
With the addition a new science school, a newly
dedicated football stadium to John Madden and
with plans to expand its aerospace program to
Paso Robles, Cal Poly is positioned to continue
strong growth and increase area hospitality
demand.

* LEARN BY DOING
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Photo of the new Frost Center for Rendering of the new John Madden Paso Robles Space Port planned to Tl
scientific researech and innovation Football Center work in conjunction with Cal Poly

(Dedicated spring 2023) (Announced spring 2023) Aerospace Students
(Announced fall 2022)

DEMAND DRIVERS DEMAND DRIVERS

2 2 ‘ EVERLYGROVE EVERLYGROVE ‘ 23



PISMO PRESERVE (13.1mi via 101)
Over 880 acres with grand vista views.
11 hiking trails for the novice to the experienced.

PISMO BEACH

Pismo Beach is located just 20 minutes south
of the Inn at SLO, and offers plenty of outdoor
activities as well as famous beach side dining.
A recently upgraded pier offers unique boardwalk
photo opportunities.

DEMAND DRIVERS
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The Pismo Preserve, Oceano Dunes and Monarch
Butterfly Grove are within close proximity to
downtown Pismo Beach and offer a fantastic daytrip
from the Inn at SLO.
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MONTANA DE ORO
STATE PARK

With over 500,000 visitors yearly to this park,
Montana de Oro is one of the top visited
state parks in California. 8,000 pristine acres,
7 miles of majestic coastline and offers
opportunities for hiking, jogging, biking,
horseback riding, and surfing.
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CAL % DATES AND DETARS

VISIT SLO CAL
AGENCY_InSan' L e Visiti iconic Morro Rock, Morro Strand Beach,

- and enjoy world class seafoad dining.
SLO CAL aims to build re 3 |onsh|ps with_hospitality =

industry businesses, mcréqsmg the viability of hotel
development and investments.

DEMAND DRIVERS L e SR __ . DEMAND DR/VEE’S
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FIVE YEAR VISITOR TREND
CROSS-VISITATION LENGTH OF STAY

7.46m 7.59u 5.66m Tin 14T
VISITORS VISITORS VISITORS VISITORS VISITORS = =

0.30 3?22 0.03u 0.08u COMMUNITIES PER DAYS
116 e 707w 7.39m UNIQUE ARRIVAL April 2022 - March 2023
0.06u ppes T i April 2022 - March 2023
K L] I e
477 4,854 60 a0 £ Lt
.66 I LB

VISITOR ARRIVALS

BY POINT OF INTEREST

| Apri 2022

2018 2019 2020 2021 2022 SLO CAL TRIP RATING OF TRIP EXPERIENCE % 78 %
pay M OVERNIGHT INTERNATIONAL M DOMESTIC 20% 10% SEE}IGELIEJERSUNAL

a%

EXCELLENT

INCLUDED AS PART OF
MULTI-DESTINATION TRIP

®
12% & o 3.2
ER 68% 3% AVERAGE
wan ossmwaion oo PARTY SIZE

The most popular activity by far is visiting a beach,

While fewer visitors participated in activities

followed by driving a scenic highway, dining atan like attending an event or festival, camping at
independent restaurant, visiting a winery/brewery/ the beach, or taking part in health and wellness
SONOMA/NAPA VALLEY distillery, and visiting a park or nature area. programs, they are motivated by these activities

and as such provide good opportunities for
expanded marketing messages.

LUXURIOUS

PALM SPRINGS

HISTORY  CHARMING SANTA BARBARA Activity Did Motivated  Net

SAN FRANCISCO AUTHENTIC  UNIQUE EASY R Vlsnedabeach|I - 57% 36%
| RELAXING Drove a scenic highway 50% 33% 17%
INCLUSIVE  ERIENDLY REFRESHED SMALL P T——
BIG BITY Dined in an independent restaurant 54% 24% 13%
““““““““““““““““““““ MONTEREY COUNTY - — = — = = = = — - : —
ENTERTAINMENT skt SMALL-TOWN FEEL TUWN Went to a winery/brewery/distillery 28% 40% 1%
DIVERSE SCENERY SF'ACE Visited a park or nature area 36% 30% 1%
CITY AMENITIES LOTSTO DO | LAKE TAHOE Toured wine country 19% 48% 9%

Visited a historic site/historic landmark 31% %
Hiked 25% 7%
Attended an event or festival 51% 6%

Camped at the beach 1% 50% 6%

SAN DIEGO

Shopped 43% 12% 5%
Live music/Entertainment/Nightlife 13% 36% 5%
FAMILY Spa/Health and wellness activity 1% 42% 5%
Agquarium/Zoo/Children’s museum 10% 36% 4%
Farmers Market/Food or farm tour 19% 18% 3%
Artgallery/Museum 1% 27% 3%

FAMILY

Golfed 3%
Water sports - swimming, surfing, paddle boarding 12% 22% 3%
Biked 2%
Dined at a national brand restaurant 2%
Boating or water tour 1%
Fished 5% 22% 1%

Rock climbing 3% 26% 1%
Other 4% 19% 1%
Watched a space launch 4% 8% 0%
The Inn at San Luis Obispo is located in San Luis Obispo county, affectionately
called “SLO CAL”. SLO CAL is known for its scenic beauty along with other
DEMAND DRIVERS attributes (see above) that are highly rated by traveling consumers. San Luis DEMAND DRIVERS
$e, Obispo is charming, authentic, and a welcoming locale within SLO CAL. The Inn ,
30 ‘ EVERLYGROVE at San Luis Obispo is centrally located; walking distance to restaurants and the EVERLYGROVE ‘ 3 1

surrounding downtown businesses.
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BOUTIQUE DESIGN AND

ANAGEMENT FIRM. As‘such, we have

.conceptualized three unique remodel scenarios
ithat'are designed to get the imagination flowing
"% with inspiration and ideas. Please.reach outge
'\ discuss your optimal scenand;
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REMODEL INSPIRATION

an ecclectic selection of modern inspirational
Style references

The Catbird - Denver, CO The Ace - Palm Springs, CA

REMODEL SCENARIOS REMODEL SCENARIOS
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REMODEL INSPIRATION

The Ace Hotel - New Orleans, LA

- San Diego, CA

The Pearl

The Ace Hotel - New Orleans, LA

REMODEL SCENARIOS

REMODEL SCENARIOS
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REMODEL
SCENARIO 1

Develop the empty 2,300 sqgft shell
into a new lobby with a lounge/bar,
converting the current lobby into a
premium suite with fireplace and living
room, for a total of 41 rooms.
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SCENARIO 1
Pro Forma

T -} -} - o
oy sl P v o T A 1. S
Coss porw P, LI - 1AL h LY
T [T [T T L] -
3 FR—T | P | LT ]
-r o AR 3L 1 il ]
u = P A Co = [T a0 FE—,]

W]

LRI ]

e - [ F .l E - - E - E - L - E - - - -

- .15 - b - L - b - b - L W - b - - k- b -
[ jamaan mmaal HaE| I ekl aY  Jaal I duuas maY Aon Ewwmpiyo maa) daio] dma
= v 4 [ ] b i bl [ ' 3 T ] - PIEDLT ' [ -]
b s AHETIS p- A deay Soan hET b aar Ao dinn TamY dnae] L] LW T Anl lew

b . 18 - b - L - b - b - L - b - - [l -
Ik Higm aay mwal ad imam 2 doow iag A3an 2 hH Sam| gl mat) inak| dam
i s, Dl s o g b FFTTh T | Haal dman| dmmsd b ae i) HaY Ixeal d3eax daazesy Hay haa HHumpamio Ha] dmm| ma.o

e

krwr il rr T G [FTYE 4 = [ o ] 2 = L L ] Ak wm| S 4 o [
i . T bLn Lrder T LM i P ol inw daow T F ] | L IR 1w daan Ll sl Tt o ) TR
o . T Flar b arur 3110 1. ] 1.9 LT iy L 1.8 a3 1 Hr LT ] FEN ]
LN -, 4TI [, wan|  svs  sinaw [Tk F . TR T [ T L al M| G1am
Inlad Ee I E P Pl ayn| A ims naY dmis jonm Hesn Ha hyx Him| iz st dionm| s
IO s O b g A L um'y way heil tmambacan st dino| doao

103 iman . dmam inw d3mua o "3 im 1) H boaw am'y hii4 biwm| hms+d o= imem H &I
Il T 1. a1 M - 2 m ' 414 1) 2 T8 WA imy LT Gem| dwead ammw aam AT
P LDy ks rg b iH 114 an] el dxxm Imm a2y Jman Jow e mmy heix Jiim|bhmew nay] imma|l dow
Dkl IFIrTme. a 1.0 LE l'“ “n
== STy 4k 44 LIk 4
T E T E T T ] EE ] E T ]
—_ = =
— — —
—— ——
. =
—
b, 5 PRO-FOR D R |
Ot . .
Da : ot app D O prop
Prop 0 e pro d % of p P 0 0 0 Prop gg
prope a accorda 0 Prop d to grow b % 0 pro-fo
O aed to perio O prop
&E R 0 0% of to
Pro-fo ot g 0 perfo d und ould not be placed o = OpD ARIO



SCENARIO 2
Pro Forma

REMODEL
SGENARIO 2

Complete remodel of the hotel,

adding 3 large rooms in the vacant 5.':::'?::“* 35 :: :E :E
2,300 sqft shell bringing the total o = s [TT s
rooom count to 43. s = e = o
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REMODEL SCENARIOS
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PRO-FORMA DISCLAIMERS 2025

*Base Management Fee is not applicable for this property

**Property Taxes for the Hotel are projected at 1.1% of purchase price in 2025. In California, a sale of a property triggers a
property tax reassessment in accordance with California Prop 13. Taxes are assumed to grow by 1.1% over this pro-forma.

All investors are recommended to perform their own property tax analysis.

*** FF&E Reserve reflects a market-rate amoint at 3.0% of total revenue.
**** Pro-forma statements are not gurantees of future performance and undue reliance should not be placed on them.

REMODEL SCENARIOS
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SCENARIO 3
Pro Forma

REMODEL

SCENARIO 3 .ﬁ-.rl:l.;“-r\.ﬁ-\.d.lﬂr 11:1 1-l|.:: 1d|.: 1-l|::
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the 2,300 sqft. vacant shell as a
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The Ace - Palm Springs, CA
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PRO-FORMA DISCLAIMERS 2025

*Base Management Fee is not applicable for this property
**Property Taxes for the Hotel are projected at 1.1% of purchase price in 2025. In California, a sale of a property triggers a

property tax reassessment in accordance with California Prop 13. Taxes are assumed to grow by 1.1% over this pro-forma.
All investors are recommended to perform their own property tax analysis.

*** FF&E Reserve reflects a market-rate amoint at 3.0% of total revenue.
REMODEL SCENARIOS % Pro-forma statements are not gurantees of future performance and undue reliance should not be placed on them. REMODEL SCENARIOS
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=210 AND LCO 016-20
® A
018 019 020 0 0 0 024

# of Rooms 39 39 39 39 39 39 39
Annual Rooms Available 14235 14235 14235 14235 14235 14235 14274
Occupied Rooms 10263 9103 5976 7631 8601 7836 7137
Occupancy 72.10% 63.95% 41.98% 53.61% 60.42% 55.05% 50.00%
ADR $110.86 $114.35 $86.92 $124.59 $131.47 $112.67 $109.00
RevPAR $79.93 $73.13 $36.49 $66.79 $79.44 $52.59 $58.75
YoY RevPAR Growth -9.30% -100.40% 45.40% 15.90% -38.90% 3.80%
R % PAR POR 9% PAR POR % PAR POR % PAR POR % PAR POR % PAR POR % PAR POR
Rooms $1,137,829 100.00% $29,175 $110.86| $1,040,966 100.00% $26,691 $114.35 $519,425 100.00% $13,319 $86.92 $950,786 100.00% $24,379 $124.59| $1,130,777 100.00% $28,994 $131.47 $748,615 92.00% $19,195 $95.53 $838,609 99.10% $21,503 $117.50
Misc. Income $- $- $- $- $- $- $- $- $- $- 0.00%|$ - $- $- 0.00% $65,469 8.00% $7,631 0.90%

$- $- $- $- $- $- $- $- $- $- $- $- $- 0.00%|$ - $- $- 0.00%|$ - $- $- 0.00%|$ - $-
Total $1,137,829 100.00% $29,175 $110.86| $1,040,966 100.00% $26,691 $114.35| $519,425 100.00% $13,319 $86.92| $950,786 100.00% $24,379 $124.59| $1,130,777 100.00% $28,994 $131.47| $814,084 100.00% $19,195 $95.53|  $846,240 100.00% $21,503 $117.50
DEPAR A P
Rooms $162,686 14.30% $4,171 $15.85 $136,334 13.10% $3,496 $14.98 $51,400 9.90% $1,318 $8.60 $102,907 10.80% $2,639 $13.48 $119,440 10.60% $3,063 $13.89 $97,858 12.00% $2,509 $12.49 $70,065 8.30% $1,797 $9.82
Wages $195,467 17.20% $5,012 $19.04 $218,372 21.00% $5,599 $23.99 $224,603 43.20% $5,759 $37.59 $167,230 17.60% $4,288 $21.91 $145,992 12.90% $3,743 $16.97 $158,545 19.50% $4,065 $20.23 $179,168 21.20% $4,594 $25.10
Other S- 0.00%|$ - S- S- 0.00%|$ - S- S- 0.00%|$ - S- S- 0.00%|$ - S- S- 0.00%|$ - S- S- 0.00%|$ - S- S- 0.00%|$ - S-
Total $358,153 31.50% $9,183 $34.90 $354,706 34.10% $9,095 $38.96 $276,003 53.10% $7,077 $46.19 $270,137 28.40% $6,927 $35.40 $265,432 23.50% $6,806 $30.86 $256,403 31.50% $6,574 $32.72 $249,233 29.50% $6,391 $34.92
Gross Operating Income $779,676 68.50% $19,992 $75.97 $686,260 65.90% $17,596 $75.39 $243,422 46.90% $6,242 $40.73 $680,649 71.60% $17,453 $89.19 $865,345 ‘ 76.50% ‘ $22,188 $100.61 $557,681‘ 68.50% ‘ $12,621 ‘ $62.81 3597,007‘ 70.50% ‘ $15,112 ‘ $82.58

DISTRIBUTED OPERA P
Administrative & General $11,690 1.00% $300 $1.14 $58,826 5.70% $1,508 $6.46 $6,765 1.30% $173 $1.13 $56,793 6.00% $1,456 $7.44 $48,678 4.30% $1,248 $5.66 $8,855 1.10% $227 $1.13 $14,641 1.70% $375 $2.05
Sales & Marketing $115,238 10.10% $2,955 $11.23 $93,690 9.00% $2,402 $10.29 $45,317 8.70% $1,162 $7.58 $94,856 10.00% $2,432 $12.43 $124,012 11.00% $3,180 $14.42 $69,255 8.50% $1,776 $8.84 $41,721 4.90% $1,070 $5.85
Repairs & Maintenance $35,948 3.20% $922 $3.50 $10,432 1.00% $267 $1.15 $1,570 0.30% $40 $0.26 $12,457 1.30% $319 $1.63 $9,316 0.80% $239 $1.08 $37,738 4.60% $968 $4.82 $21,384 2.50% $548 $3.00
Utilities $80,432 7.10% $2,062 $7.84 $77,641 7.50% $1,991 $8.53 $71,487 13.80% $1,833 $11.96 $92,383 9.70% $2,369 $12.11 $92,347 8.20% $2,368 $10.74 $57,517 7.10% $1,475 $7.34 $86,593 10.20% $2,220 $12.13
Total $243,308 21.40% $6,239 $23.71 $240,589 23.10% $6,169 $26.43 $125,139 24.10% $3,209 $20.94 $256,489 27.00% $6,577 $33.61 $274,353 24.30% $7,035 $31.90 $173,365 21.30% $4,445 $22.12 $164,339 19.40% $4,214 $23.03
Gross Operating Profit $536,368 47.10% $13,753 $52.26 $445,671 42.80% $11,427 $48.96 $118,283 22.80% $3,033 $19.79 $424,160 44.60% $10,876 $55.58 $590,992‘ 52.30%‘ $15,154‘ $68.71 $384,317‘ ‘ $8,176‘ $40.69 5432,668‘ 51.10%‘ $10,898‘ $59.55
ANA g PAR POR 9 PAR POR % PAR POR 9 PAR POR % PAR POR % PAR POR % PAR POR

Base Management Fees * S- 0.00%|S - S- S- 0.00%|S - S- S- 0.00%|S - S- $- 0.00%|$ - S- $- 0.00%|$ - S- $- 0.00%|$ - S- $- 0.00%|$ - $-
Total $- 0.00%|$ - $- $- 0.00%|$ - $- $- 0.00%|$ - $- $- 0.00%|$ - $- $- 0.00%|$ - $- $- 0.00%|$ - $- $- 0.00%|$ - $-

D CHAR % PAR POR 9% PAR POR 9% PAR POR % PAR POR % PAR POR % PAR POR % PAR POR
Property Taxes $62,138 5.50% $1,593 $6.05 $64,022 6.20% $1,642 $7.03|$ - 0.00%|$ - S- $60,336 6.30% $1,547 $7.91 $34,757 3.10% $891.21 $4.04 $18,594 2.30% $476.78 $2.37 $114,572 13.50% $2,937.75 $16.05
Insurance $20,123 1.80% $516 $1.96 $15,058 1.40% $386 $1.65 $23,682 4.60% $607 $3.96 $53,555 5.60% $1,373 $7.02 $20,083 1.80% $514.95 $2.34 $19,685 2.40% $504.74 $2.51 $20,561 2.40% $527.19 $2.88
Total $82,261 7.20% $2,109 $8.01 $79,080 7.60% $2,028 $8.69 $23,682 4.60% $607 $3.96| $113,891 12.00% $2,920 $14.92 $54,840 4.80%| $1,406.15 $6.38 $38,279 4.70% $981.52 $4.88| $135,133 16.00%| $3,464.95 $18.93
EBITDA $454,107 39.90% $11,644 $44.25| $366,591 35.20% $9,400 $40.27 $94,601 18.20% $2,426 $15.83| $310,269 32.60% $7,956 $40.66| $536,152 47.40% $13,747 $62.34|  $346,037 42.50% $7,194 $35.80| $297,535 35.20% $7,433 $40.62
FF&E Reserve *** S- S- S - S- S- S - S- S- S - S- S- S- S- 0.00%|$ - S- S- 0.00%|$ - S- S- 0.00%|$ - S-

Net Operating Income $454,107 39.90% $11,644 $44.25| $366,591 35.20% $9,400 $40.27 $94,601 18.20% $2,426 $15.83| $310,269 32.60% $7,956 $40.66| $536,152 47.40% $13,747 $62.34|  $346,037 42.50% $7,194 $35.80| $297,535 35.20% $7,433 $40.62

Revenue Multiplier 7.56 8.26 16.56 9.05 7.61 10.56 10.16
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HOTEL MANAGEMENT e 8ot Sy s Fotass, wag.scerily ndmoe
TOP:100 HO]’ELS IN-THE ©.S. ON YELP!

SETTING UP MANAGEMENT FOR YOUR NEW HOTEL IS A CRITICAL STEP in determining
the long term success of your business. While aquisition circumstances may very, having an
experienced team at the helm will ensure that you don’t skip a beat. Keeping a well maintained
staff with an excellent customer service mindset, having the books in order and implementing
strategic marketing oversight will increase your cap rate, making your hotel purchase a more
profitable and secure investment. Do you have a great management solution? Or, do you need
some help getting things going? Everlygrove Hotels is ready to join your team, managing your

hotel for a small percentag of revenues.
I T
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Mide,

We think like entrepreneurs and understand the unique characteristics of the hospitality industry,
which allows us to optimize financial performance and gives us the ability to see new growth
opportunities. Everlygrove Hotels is a hotel management company specializing in boutique prop-
erties, providing peace of mind for hotel owners. v f = ¢~

From the rolling hills of Paso Robles wine country to the beaches of Morro Bay, San
Luis Obispo County has lots to offer travelers.

These 6 SLO County spots are among the top 100
hotels in the U.S., Yelp says

Below are just a few of the services Everlygrove will provide to operate your hotel to its fullest potential:
° ReCrUit, train, direCt, employ, and dismiSS a” personnel That includes some of the best hotels in the United States.
¢ Develop and implement advertising & marketing efforts :ﬁglﬂa:;l :;Zg;s;t:;;lsp L:‘u;;lr:::ls:d its list of the Tap 100115, Hatels for 2022 —
¢ Negotiate and enter into leases, licenses and concession agreements
¢ Maintain proper licenses and permits

Of those Golden State locations, six are in San Luis Obispo County.

To the south, Santa Barbara County has two hotels on the list: Santa Ynez Inn in
Santa Ynez and Cuyama Buckhorn in New Cuyama.

Interested? Let’s talk about it. L e e

Coming in at No. 54 on the Yelp list is the Rigdon House, located in Cambria’s East

% Village.
4 8 | EVERLYGROVE A local landmark, the hotel at 4022 Burton Drive dates back to the 1880s, when it
—— HOTEL BROKERS ——

was originally built, according to the Rigdon House website. It has an outdoor fire pit
and free local wines, and is pet-friendly.
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ale is subject to the sole and unrestricted approval of Seller. Seller shall be under no obligation to
any party until such timev as Seller and any other valid parties have executed a contract of sale containing
terms and conditions that are fully acceptable to Seller.

SPYGLASS

Pismo Beach
101

érr;%oe . The principal officers of Everlygrove Hotel Brokers are Aaron Graves DRE #: 01787901 Aaron@EverlyGrove.
- ) : com Ph: 805.704.0334, Katelyn Graves DRE #: 02078383 Katelyn@EverlyGrove.com Ph: 805.704.0334.

L) s
L .

For more information on these and other exclusive listings, please visit our company website at www.ever-
lygrove.com

DIRECTIONS TO THE INN AT SAN LUIS OBISPO: DISCLAIMER: This offering does not constitute a direct solicitation to buy or sell property. This offering

. . . is only intended to educate and inform through research, presentation of data, and valid points. All infor-
FROM THE NORTH: When you are coming from the north on Highway 101, take the Monterey mation has been researched, mileage (distance) has been Google verified on actual Google maps using

Street exit, turn left onto Buena Vista Drive. Then turn right onto Monterey street and the hotel verified zip codes and addresses. All photos in this brochure are used under the U.S Copyright Fair use Act
is on the left. to merely educate and inform individuals. All copyright of the photos, videos, links, and data points belong
FROM THE SOUTH: When you are coming from the south on Highway 101, exit Grand Ave to those individuals who created them. Thank you for reviewing this offering.

and make a right. On Monterey Street turn left and the Hotel is on the right.
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